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By the numbers 
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 SEPTEMBER QUARTER 2015 

 Average Dynamic Toll Charged $5.89 $3.80 

 Average Trip Length in Miles 13.0 6.1 

 HOV-3+ and Exempt Vehicles of all Traffic 34% 15% 

 Workday Bus Trips on the Lanes 33,459 16,448 

 Approximate Average Daily Trips 45,000 40,000 



Travel reliability and time savings 

6 

0

50

100

150

200

250

Apr May Jun Jul Aug Sep Oct

GP Travel Time EL Travel Time Worst GP Travel Time

Source: Regional Integrated Transportation Information System (RITIS) 

M
in

ut
es

 o
f T

ra
ve

l 

FULL LENGTH PEAK 95 SOUTHBOUND EXPRESS AND GENERAL PURPOSE LANES1 



Regular lane drivers benefit as well 
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Time savings on I-495 
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TRAVEL TIME: AM PEAK FULL-LENGTH  
495 EXPRESS LANES – NORTH BOUND 

TYPICAL THURSDAY 8:30AM 

GENERAL 
PURPOSE LANES 

495 EXPRESS 
LANES 

21-42 mins <13 mins 



Fall research findings 

9 

59%  
of area  
drivers  
have used  
the Express 
Lanes 

28% 

12% 

19% 

Sept. 2015 online 
survey of 1,700 
D.C. area drivers 
Conducted by 
KRC Research 
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Our customers 
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86%  
of carpoolers 
rate the 
Lanes 
positively 

75% 
Customer 
satisfaction 

Nearly half 

use both the 
495 and 95 
Express Lanes 

Car makes of Express Lanes 
customers 
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Why customers travel with us 
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 “Me time” in evenings and mornings 
 Get extra work done 
 Time with family and friends in the 

evening  
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› Nearly 200k video views during 
campaign over a two week period  

› 84% of customers consumed our 
Facebook content on a mobile 
devices 

 

Social and digital media 

› Moblie apps account for 53% of all 
time spend on digital media 

› Smartphone users spend 89% of 
mobile media time using apps 
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Social media presence 
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Increase fan base from  
527 to 6,200+ 
 
2.6 million + 
Impressions so far 
 
449,312  
Video views so far 
 




	Slide Number 1
	Today
	Network extensions
	Safety and operational excellence
	By the numbers
	Travel reliability and time savings
	Regular lane drivers benefit as well
	Time savings on I-495
	Fall research findings
	Our customers
	Why customers travel with us
	Social and digital media
	Social media presence
	Slide Number 14

